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Leveraging Video Job Descriptions for Recruitment
Marketing

The past few years have completely changed how we live and work. Remote working
and blurring of lines between the professional and personal have taken a toll on
employees across the country. This year we’ve seen almost a quarter of workers
planning a change in their job in what we’re now calling ‘The Great Resignation’.

Whether it’s burnout or mental health needs, improved pay or culture — companies need
to take a closer look at what needs to be fixed to attract, acquire and retain talent during
this turbulent time. Video job descriptions are a great way to convey a convincing story
to top talent while enhancing your recruitment marketing efforts using video.

This guide will take a look at why video job descriptions matter and how you can
leverage this medium to meet your company’s hiring goals.

What are Video Job Descriptions?

Our research shows that if a job description is accompanied by a video, it gets 35% more
applicants. This is a number you can’t and shouldn’t ignore. Video job descriptions bring
the role you’re recruiting for to life. They can stick to the same format as a written job
description but will be more engaging as the viewer will be able to see and hear it.

Video job descriptions explain what the role is about, and outline exactly who the
recruiter is looking for. The video can also showcase a brief overview of the company,
key leadership personnel who would work with the successful candidate and present the
company’s culture accurately. Potential candidates should be able to engage with, relate
to and be excited about the role after viewing a video job description.

Video job descriptions are an innovative, digital and easily shareable method of not only
attracting top talent, but also showcasing the agility and progressiveness of your
company in today’s highly competitive recruitment market. You need to do everything it
takes to stand out from the rest, and video job ads are a sure way to do it. Let’s explore
some more benefits of video job descriptions.
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Advantages of Using Video Job Descriptions for Recruitment

Here are 4 ways to employ video job descriptions into your recruitment efforts.

1. They bring your company to life
Showcasing friendly, professional faces in your video will make it more relatable. A video
job description gives you the opportunity to flaunt your facilities, achievements and a
diverse team in an engaging manner that will excite the viewer and allow them to project
themselves into the narrative you’re providing. Videos humanise a corporation much
more than words ever will.

2. Search engines will love them
It's a known fact that video content drastically improves a website’s SEO ranking. This
can apply to your recruitment efforts as well when you leverage the power of video job
descriptions. More than 96% of consumers have admitted that their consumption of video
content has increased since the global pandemic, and more than 80% of video marketers
say that video enables users to stay longer on their webpages while providing them with
more leads and conversions.

If you label, tag and title your video content accurately, you have a really good chance of
drowning out all the other written job descriptions from competitors on search engines.

3. They are shareable
More people are on the go today than before. Viewers want bite-sized information that
they can view on their mobile devices anytime, anywhere and that they can easily share
on email, WhatsApp and social media. Video job descriptions are a great way to be
relevant and socially shareable, giving your job ad more visibility and traction.

4. You don’t need a big budget
Video content can be created by just about anyone with a camera on their phone. Video
job descriptions are the perfect way to publish job ads in a cost-effective and engaging
manner. Most smartphones today are capable of recording and producing high-quality
video content, and there are plenty of free or low-cost apps and software you can use to
edit, share and post videos quickly.

Best Practices to Create Engaging Video Job Descriptions

e Keep it short and concise
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Video content becomes boring fairly quickly. You have about one minute to tell the whole
story, so make sure your video job description does not run longer than that. Have an
engaging introduction, get right to the point of exactly who you’re looking for and have a
strong closing. You want your message to be memorable, and a short and sweet video
with the right emotions is not likely to be forgotten.

e Make sure the video is authentic
People are smart and can see right through a video that’s trying too hard. We’re
bombarded with sales pitches and advertising 24/7, so your video job description should
not come off as a hard sell. Showcase what makes your company unique. Talk about
success stories without bragging, and illustrate your company culture creatively. They
need to trust you before they send you their application.

e Video quality has to be perfect
And we’re not talking about investing in expensive high-end technology. Check audio
levels, lighting and basic camera angles to make sure your video is clear, viewable and
shareable. Distorted voices, dark rooms and distracting background sounds do not make
for engaging videos, and applicants are not going to be attracted to it.

e Pick the right faces
The CEO as a talking head is pretty corporate. Find ways to showcase more of the team
that the job you’re advertising will be working in. Not everyone is comfortable in front of
the camera, so it means using a voice recording to go over attractive visuals of your
office space then do that.

Next steps with video job descriptions

So it’s clear that in order to attract the best of the best in your team, your video job
description needs to be unique, engaging and relevant. These helpful hints will get you
on the right path to finding the perfect candidate for the role. Always remember to
provide accurate and detailed information for the applicant, with clear call-to-actions on
what next steps they need to take to reach you.



